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Hello, and thanks so much for taking the time to have a look at my work. 
I’m Matt Marsden, a Glossop based creative with over 25 years experience in the 
design and advertising industry. With a considered and conceptual approach I 
specialise in art direction, design and artworking for both print and digital. And as 
if all that wasn’t enough, in the summer of 2023 I decided to scratch a long-held 
professional itch by getting into the TV and Film game as a graphic designer.
I’ve pulled together some of the many projects I’ve worked on over the years, 
and if that piques your interest then please do drop me a line if there’s anything 
you think I could get involved with. I’m available for freelance projects either  
in-house or remotely, and of course any leads, connections, recommendations  
or advice would be gratefully received.
Take it easy and I’ll hopefully catch up with you again soon.
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TV Action Graphics \ 
Various_
As far back as I can remember I always wanted to be {a gangster} an art dept graphic designer. So in 
the Summer of 2023 I decided to scratch a long-held professional itch by getting into that thing of theirs 
and giving it a go. And I’m delighted to say that so far it’s been a deal, a steal, and the decision of the 
f****** century!

​Starting prep in July 2023 and based at Arbeta in Manchester my first gig was a 4 x 60’ drama called 
Toxic Town, that was produced by Broke & Bones for Netflix. We originally wrapped in November 2023 
but then in April 2024 I was lucky enough to be invited back by the new production designer to lead the 
graphics team at The Sharp Project in Manchester for re-shoots, new scenes and pick-ups. Starring 
Jodie Whittaker, Robert Carlyle and Rory Kinnear it tells the true story of the toxic waste case that 
unfolded in the late 1990s and early 2000s in the East Midlands town of Corby. 

Next up, starting prep in June 2024 was another chance to lead from the front, this time in a hybrid 
role between home and the Cobalt Business Park in Newcastle. The programme was a 4 x 60’ drama 
called I Fought The Law and was produced by Hera Pictures for ITV. Starring Sheridan Smith and 
set in the North-East town of Billingham it tells the real life story of 22-year-old mum Julie Hogg who 
was brutally murdered in 1989. Julie’s killer was acquitted twice due to mistrials but later admitted 
committing the homicide to a prison officer while serving time on another charge. 

​Most recently I was the one man graphic design dept working on the TV commercial for the upcoming 
Tyson Fury vs Oleksandr Usyk fight which should be airing some time in Autumn 2024, but in the 
meantime here’s a few examples of action graphics that may or may not be coming to a screen near 
you soon.
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Toxic Town \ Netflix \ 4 x 60” Drama
–
1990s Rave Posters
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Toxic Town \ Netflix \ 4 x 60” Drama
–
1990s Warburtons Bread Packaging

Toxic Town \ Netflix \ 4 x 60” Drama
–
1990s Quality Street

_\ _\
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Self Initiated Project
–
Alfsolut Vodka
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Toxic Town \ Netflix \ 4 x 60” Drama
–
2006 Tax Disc

Toxic Town \ Netflix \ 4 x 60” Drama
–
1996 Tax Disc
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Toxic Town \ Netflix \ 4 x 60” Drama
–
1999 The Sunday Times

_\

https://www.mrmattmarsden.com
https://www.mrmattmarsden.com


_\

Toxic Town \ Netflix \ 4 x 60” Drama
–
Chester’s Chocolate Digestive Biscuit Packaging

Toxic Town \ Netflix \ 4 x 60” Drama
–
Anglian Water Logo & Utility Bill

_\ _\
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Toxic Town \ Netflix \ 4 x 60” Drama
–
Football Match Tickets
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Self Initiated Project
–
Strutters Crisps

Self Initiated Project
–
Milltown Whisky

_\ _\
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Self Initiated Project
–
Haddenbrau Pleck Lager
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Toxic Town \ Netflix \ 4 x 60” Drama
–
Freemasons Songbook

Toxic Town \ Netflix \ 4 x 60” Drama
–
Hospital Folder & Patient Notes

_\ _\
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Toxic Town \ Netflix \ 4 x 60” Drama
–
Harlow & Hales
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Tyson Fury vs Oleksandr Usyk 2 TV Commercial
–
Vintage Boxing Posters
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Toxic Town \ Netflix \ 4 x 60” Drama
–
Aldoms Safety Matches
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Toxic Town \ Netflix \ 4 x 60” Drama
–
Assorted Certificates

Toxic Town \ Netflix \ 4 x 60” Drama
–
Assorted Business Cards
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Self Initiated Project
–
Haymers Pilsner Beer
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Self Initiated Project
–
News Agency Website

Self Initiated Project
–
Assorted Book Covers

_\ _\
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Toxic Town \ Netflix \ 4 x 60” Drama
–
Sootheon Antiseptic Cream
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Self Initiated Project
–
Early 2000s Windows PC Desktop

Self Initiated Project
–
Dark Peak Dairies Milk

_\ _\
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Toxic Town \ Netflix \ 4 x 60” Drama
–
Northamptonshire Police Badge
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I Fought The Law \ ITV \ 4 x 60” Drama
–
Assorted Scene Dressing Graphics
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Manchester International Festival 2017 \ 
Party Skills For The End Of The World_
Working as part of the AKA North concept team and alongside Manchester based 
photographer Scott Kershaw, we were appointed to create a fresh and exciting 
lead image for the world premiere of “Party Skills for the End of the World” at 
MIF17. This incorporated a hurriedly dressed party goer and an eclectic array of 
objects that represented the fun and madness of the show, where guests were 
taught various skills to prepare themselves for the doomsday scenario at an epic 
party to end all parties. 

As well as the creative work a media strategy was also produced balancing a 
targeted digital campaign with high impact out-of-home activity around Manchester 
city centre. 

_

Out-of-home 48 Sheet
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Sanctum Peak \ 
Rebrand_
Alongside the freelance projects I do for other people, I’m also sometime head of 
design at Manchester based digital agency Run2. A collection of like minded souls 
with a mission to do great work for great people.

This is one of the many jobs we’ve done for our friends at Sanctum Peak, one 
of the world’s leading preventative health organisations and human performance 
specialists. They asked us for a complete rebrand, and as a business that helps 
their clients function at the very top of their game, we had to be at the very top  
of ours.

We developed a simple uppercase logo which incorporated a stylised “A” graphic 
to represent the word Peak. This marque was designed to be used either as part 
of the logo, in isolation as a favicon or as a branding device to be deployed across 
various other assets as part of Sanctum Peaks new visual identity. A calming blue 
colour palette was created and then used to treat imagery which made up their 
unique and ever growing image bank.

_

Website \ Logo
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NHS \ 
Time Please_
This NHS alcohol awareness campaign was created to highlight the Section 141 
Licensing Act which states that it’s against the law for bar staff to sell alcohol to 
anyone who is already drunk.

The familiar landlords cry of “Time Please!” together with the hand stop sign  
were combined to leave the viewer in no doubt about the intended message,  
and the yellow and black colour scheme was used as a deliberate nod to the 
hazard warning signs which seem so prevalent in most public areas. 

The creative was produced to be seen in and around bars and restaurants in the 
North West of England and Manchester in particular, with a number of different 
executions including impactful out-of-home formats, flyers, drink unit calculators, 
yellow warning cards, and a bespoke microsite. A fold out wallet sized checklist 
was also produced and given to all bar and venue staff as a handy reminder of  
the Time Please campaigns key aims, as well as T-shirts that were worn on site  
to further strengthen this important yet previously little known directive.

_

Checklist \ Poster \ Logo Marque \ Microsite
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Dell Technologies \ 
Oxford AI Society Brainstorm_
I was approached by Dell Technologies to produce the creative for their whitepaper collaboration 
with the Oxford AI Society, documenting 10 chosen brainstorm ideas of how new artificial 
intelligence could impact upon the current and post-covid workplace. Working alongside the 
Oxford AI brainstorm team I produced both printed and online collateral which highlighted 
recommendations set out by the society and sought to achieve their vision of work redefined. 
One where a balance of remote and office working reaps the benefits of both worlds, improving 
employee satisfaction and productivity and reducing both the cost and environmental impact.

The four brainstorm team members were chosen as the faces of the project and used on the 
whitepaper cover as well as throughout the supporting social media campaign. On-screen, glitch 
style visuals were developed to represent the digital nature of the project and this styling was 
then applied to chosen imagery from Dell Technologies extensive image library. A colour palette 
was created to sit alongside the existing Dell signature colours thus becoming an extension of an 
already recognisable visual language, with a single colour then chosen from the new palette to  
be used within each of the four sections as a way of differentiating one from another. Mic 32,  
a contemporary sans serif typeface was chosen for the campaign, similar to Roboto which is  
used extensively by Dell but different enough to feel fresh for the new and ongoing project.

Alongside the creative work a media strategy was also produced with a targeted digital  
campaign across social media and within a number of AI related online publications.

_

Cover \ Double Page Spreads _\
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Key Art \ 
Various_
I love working on these type of projects, they’re always a good excuse to have a bit 
of fun and explore my more “arty-farty” side! Of course, there’s always a brief to be 
answered and the placement of stuff like dates, prices and contact details needs 
to be thought about, but in the main these are the ones that give me the most 
creative freedom. And who wants to look at a boring old theatre poster anyway?

The Seagull, Abigail’s Party and The Christmas Truce were created and illustrated 
by yours truly, Baskerville was conceived and art directed by me and illustrated by 
the legendary Graham Humphreys.

_

The Seagull \ Lyric Theatre 
Abigail’s Party \ Derby Theatre 
The Christmas Truce \ Manchester Open Air Theatre 
Baskerville, A Sherlock Holmes Mystery \ Liverpool Everyman & Playhouse
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Manchester Metropolitan University \ 
Prospectus_
This prospectus for MMU’s famous Hollings Faculty Toast Rack campus was created to advertise 
the faculties courses in food, nutrition, fashion, hospitality, events management and tourism. 

With the plan to relocate to the Universities new base in Manchester city centre, the brief required 
that a stunning visual of its current homes unique architecture was created, which would also 
showcase its latest academic output using words and pictures from a number of lucky student 
competition winners. Manchester and in particular Factory Records iconic musical heritage served 
as an inspiration for the 12” record sleeve style creative used in the prospectus, which employed 
a specially commissioned illustration of the Toast Rack done by my good self as its lead visual. 
The colours were taken directly from the existing MMU colour palette and were used to specifically 
represent each of the programmes on show, with the colour co-ordinated illustrations of the 
windows on the books cover hinting at the courses offered inside the faculty. The outer sleeve 
was deliberately left plain apart from the title and logo but introduced the viewer to the book inside 
via a series of die cuts, these shapes were then printed throughout the book to break up the 
photography on each page. 

A website and A7 multi-fold information pack were also produced to support the campaign.

_

Sleeve \ Book & Sleeve \ Book \ Double Page Spreads \ Website
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The Women’s Football Association \ 
Euro 2005_
Back when the all conquering Lionesses were just cubs, this campaign was rolled 
out across the North West of England in the run up to the Women’s Euro football 
tournament in the summer of 2005. 

I wrote the line “A more beautiful game” to encapsulate the expansive and skilful 
brand of football which was about to unfold across England over those next few 
weeks. This was represented visually by the flowing illustrative style applied to 
the players, generous use of white space and then complimented by the Stilla 
typeface which was created by renowned French typographer François Boltana. 

An out-of-home campaign was supported by a series of postcards, football 
magazine ads and give away posters, each introducing the public to another  
one of English football’s finest.

_

Out-of-home 48 Sheet \ Player Portraits
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Baby Jane & Friends \ 
Various_
A little bit of multi-coloured, Andy Warhol screenprint inspired 
Photoshop downtime. They’re a scream, hang them on your wall!

_

Baby Jane \ Begbie \ Kate \ Shaun
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Boedekka \ 
Lazybones EP_
Boedekka, probably the greatest band you’ve never heard of. Seriously, you should 
check them out...

We want something dirty and f***ed up they said. So after a heavy night of rock n 
roll debauchery with the band I stumbled out with my trusty old Kodak, took a few 
hungover snaps around Liverpool docs of rust, decay and graffiti, and voila the 
Lazybones EP was born.

It’s red and white because the drummer’s a Scouser. He now plays part-time in a 
Mexican Beatles tribute band in LA, and his stage name is Gringo. True story.

_

12” EP Sleeve Front \ CD
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Simon Community Scotland \ 
Stay Warm Stay Safe_
Leading the AKA Scotland concept team I was given the task by homeless charity Simon Community Scotland 
of producing an impactful and informative public communications advertising campaign for themselves and 
sister charity Street Work highlighting the dangers of hypothermia on the rough sleeping populations across both 
Edinburgh and Glasgow.

I created the hashtag #STAYWARMSTAYSAFE to head all communications which were then split into 2  
different campaigns:

Campaign 1 was aimed at both the general public and rough sleepers alike and highlighted the 6 key warning signs 
of hypothermia. This used a cooled down version of the Simon Community brand colour palette with the signs 
placed around a thermometer graphic shown ominously dropping in temperature.

​Campaign 2 was created to more directly target the rough sleepers themselves and reinforce the message  
“Stay Warm Stay Safe”. Again a cooled down version of the brand colour palette was used alongside a bold ice 
block typeface chosen to represent the harsh reality of failing to heed the campaigns key message.

A media campaign strategy based around the new creative was produced to reach people across a number of  
key touchpoints from impactful out-of-home formats to digital and local press advertising as well as an informative 
multi-fold self help leaflet which was circulated throughout the 2 cities rough sleeping populations.

_

Out-of-home 6 Sheet 01 & 02
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90s Tech \ 
Various_
I’m probably showing my age a little bit here, but when I was a lad we didn’t  
have the Cloud. We had real stuff that you could pick up and lend to your mates.  
I miss these sort of things, so I drew some.

_

Floppy Disk \ Cassette Tape \ Video Tape \ CD
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Logos \ 
Various_
Often the starting point for a rebranding exercise, a well developed and articulate 
logo can instantly set the right tone for a company or product. And as the saying 
goes “You only get one chance to make a good first impression!”.

_

Welsh National Orchestra \ Manchester Jewish Museum \ ElevenSeventeen \  
4D Pictures \ Krafty \ 7 Generals
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Verde Group \ 
Rebrand_
Another rebrand and website courtesy of myself and the Run2 posse, this time 
for our great mates at the Verde Group. Experts in building rapidly deployable 
platforms and infrastructure to go into some of the worlds harshest environments. 
Mobile buildings to you and me, and bloody good ones too!

​We took their existing logo and gave it a completely new look and feel to better 
represent the rugged multi-purpose products in question. Creating a three 
dimensional V shaped building inspired graphic as the focal point for the new 
visual identity. Multilinguists out there will know that verde means green in a 
number of languages, so that was the perfect starting point for a new military 
inspired colour palette which used camouflage hues to create a different mood  
for each section on the site.

​Much like any Verde Group product, the DIN typeface was chosen because of it’s 
no nonsense versatility and good looks, and also because it reminded us all of the 
kind of thing we used to see on screen in films like Rambo when we were kids!

_​

Website \ Logo
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Career History_
Freelance Creative 
April 2019 to present 
_

Fury vs Usyk 2 \ Graphic Designer 
Sugar Free TV 
Television Commercial 
September 2024 
_

I Fought The Law \ Graphic Designer 
Hera Pictures 
4 x 60” Drama for ITV 
June 2024 to August 2024 
_

Toxic Town \ Graphic Designer 
Broke & Bones Productions Limited 
4 x 60” Drama for Netflix 
Reshoots, pick-ups, additional scenes 
April 2024 to May 2024

Toxic Town \ Graphic Designer 
Broke & Bones Productions Limited 
4 x 60” Drama for Netflix 
July 2023 to November 2023 
_

Run2 \ Head of Design  
June 2022 to present 
_

​AKA UK \ Senior Creative 
December 2015 to March 2019 
_

​Freelance Creative 
February 2008 to December 2015 
_

​UP Search \ Freelance Creative 
June 2013 to March 2014

​

Zebra Advertising \ Creative Consultant 
March 2008 to November 2009 
_

​438 Design \ Senior Creative 
September 2006 to February 2008 
_

​Fanatic Marketing \ Senior Creative 
February 2004 to May 2006 
_

Freelance Creative 
January 1999 to February 2004 
_

Psygnosis \ Middleweight Creative 
April 1997 to January 1999 
_

BDH Advertising \ Junior Creative 
August 1995 to April 1997
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Selected Clients_
Adidas 
AKA 
Albert’s Schloss 
Ambassador Theatre Group 
Arsenal 
Aston Villa 
_

Blackburn Rovers 
Broke & Bones 
_

Continuum Attractions 
Co-op 
_

Dell Technologies 
Derby Theatre 
Dr Martens 
_

Fujitsu 
 
 

George House Trust 
Gola 
Granada Television 
_

Henkel International 
Hera Pictures 
_

Liverpool Empire Youth Theatre 
Liverpool Everyman & Playhouse 
Lowry Theatre 
Lyric Theatre 
_

Manchester City 
Manchester International Festival 
Manchester Metropolitan University 
Manchester United 
_

Netflix 
NHS 
 

PlayStation 
_

Sanctum Peak 
Simon Community Scotland 
Sony 
Sport England 
Storyhouse Theatre 
Street Work 
Sugar Free TV 
_

The Football Association 
Tottenham Hotspur 
_

Umbro 
Uniac 
_

Verde Group

_

World Mobile Group
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IMDb
Instagram
LinkedIn
Website

_

matt.marsden71@outlook.com
07790 302 403
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